
“They thought they were chasing her, 
until she started hunting them.” 

https://the8thyearmovie.com/ 
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The information contained in this business plan is confidential and proprietary to “The 8th Year”, 

(the “Property”) and is intended only for the persons to whom it is transmitted by either Silver 

Shadow Pictures,, Inc., LunchBox-Films or its representatives. Any reproduction of this document, 

in whole or in part, or the divulgence of any of its contents without the prior written consent of 

the Company, is prohibited. 

This is a business plan. It does not imply and shall not be construed as an offering of securities. 

Prospective investors are not to construe the contents of this document as investment, legal or tax 

advice from either the Company or the preparers of this document. Any prospective investor 

should consult with professional investment advisors and gain professional legal and tax advice. 

Each potential investor specifically understands and agrees that any estimates, projections, reve-

nue models, forecasts or assumptions are by definition uncertain and thus possibly unreliable. Any 

party considering a transaction with the Company agrees to look solely to its own due diligence. 

Market data and certain industry forecasts used throughout this business plan were obtained from 

market research, publicly available information and industry publications. Industry publications 

generally state that the information contained therein  has been obtained from sources believed 

to be reliable, but that the accuracy and completeness of such information is not guaranteed. Sim-

ilarly, industry forecast and market research, while believed to be reliable, have not been inde-

pendently verified by the Company, and no representations as to the accuracy of such information 

is being made. 

Use of movies titles and commercial products in these materials are for informational and illustra-

tive purposes only and without the permission of the owners and/or rights holders of the movies 

or the commercial products. Use of the movie titles and commercial products is not meant to sug-

gest any endorsement, sponsorship or approval by the owners and/or rights holders. 



Synopsis 

On the eve of Valentine’s Day, the night the media has deemed the Rape Party Assaults, Frances-

ca Giordano awakens from a drug induced state to find she’s cold, alone and in the dark, on top 

of what feels like a gurney. She calls out for help, but nothing echoes back aside from the silence 

of the dark. She stumbles as she steps off the gurney and gropes in the darkness for a door. Final-

ly, in the darkness she hears the crackle of a walkie-talkie, as a voice she doesn’t recognize utters 

the words, “Are you scared?”  She replies, “Who is this?” Jay Griffin takes his time to respond, as 

he stands alongside his buddies Xavier, Johnny, Tommy and Heath, hoping to heighten Frances-

ca’s fear. After what feels like an eternity, he finally hisses the words “We’re going to break you.” 

In that moment, Francesca knows that she is in a fight for her life.  

  

Little do the rape party five know that Francesca is not one with whom to be trifled, and the night 

of their 8th year anniversary will not go as planned. Francesca is a fighter with skills honed 

through military service and martial arts training. She does not plan to be their eighth victim. Alt-

hough they thought they were chasing her, she was really hunting them. 

  

What Jay and his pals never understood is that their actions have consequences. Their victims 

have friends and families.  Some friends don’t forgive and others don’t forget. 

  

Francesca was both. 
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Screenwriter 

 
CHEYENNE BUCHANAN   
 
 
Screenwriter/Producer—Cheyenne Buchanan, founder of LunchBox Films 
is joint author of the screenplay, an actor, and producer on The 8th Year.  
As a writer, he’s penned multiple feature films such as The Tower, The 
Dead Quiet, The 8th Year, and his latest piece, WolfStar, to name a few. 
These projects ha been optioned, slated, and/or are in active pre-
production with producers at companies such as JLE Cinema Group, Won-
derFilm Media, Original Films, Silver Shadow Pictures, Action Films LA, and 
Red Gears Studio to name a few. Cheyenne is also a budding novelist with 
serious producers already interested in his upcoming manuscript Binary as 

a possible adaptation into a feature film. In addition, he is actively converting a true story into a tel-
evision series with management at Netflix. As an actor, Cheyenne Buchanan has played pinnacle 
roles in feature films, both as a leading protagonist and a leading antagonist. He’s a former profes-
sional fighter, who has taught martial arts for decades, which has lead him to working as a top level 
fight choreographer on multiple feature films. 
 
 
 
 

Producer 

 
 

JOE DAVISON 
 
Red Gears Studios owner, Joe Davison, has written, produced, directed, 
and acted in numerous commercials and feature films over the last 20 
years.  He is widely known for his cult hit 100 Tears, which was voted 
the third best killer clown film ever made by iHorror.com. He has 
worked with two-time Oscar-winning director Andrew Stanton (A Bug's 
Life, Finding Nemo, Finding Dory, and Wall-E) and Oscar Nominated 
producer Shawn Levy  (The Arrival, The Internship, and Night at the 
Museum)... as well as Matt and Ross Duffer, (Creators and directors for 
Stranger Things on which he played the lovable “Nerdy Tech”).  It's his 

talent, work ethic, vast connections, and knowledge in the industry he's developed over the last 20 
years that make him a key player in any project he's involved.   He is also working with LunchBox-
Films on an undisclosed project. 
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        Director of Photography 

 

 
MASSIMO BORDONARO   

 
 

Director of Photography—Massimo Bordonaro is a three-time, award-
winning cinematographer who has shot nine short films and two fea-
ture films to date. The son of a propmaster and an Emmy-nominated 
hair stylist, he grew up in a "film family." Known for his work revolving 
around camera placement and movement, Massimo often utiliz-es al-
ternate operating devices such as the Steadicam, Ronin, Movi and Easy 
Rig. He developed these skills while working on over 100 projects, in-
cluding Sharknado 4 (Ian Ziering), Trouble Sleeping (Billy Zane) and 
SWAT: Unit 887 (Tim Sizemore). 
 
When it comes to illuminating a set, Massimo is a leader who pushes the envelope, valuing com- 
munication and a team spirit to rally his Grip and Electric troops. Though no stranger to narra-
tive film, his background in documentary and reality filmmaking have given him the ability to 
work well under pressure, and use a more minimalistic approach. 

Editor 

 
 

STEVIE WAICHULIS  
Emmy nominee 

 
Editor —Stephen (Stevie) Waichulis, a Wilkes-Barre, PA native, started his 
career in television and film in 1997. Stevie graduated from Rochester 
Institute of Technology, located in upstate New York in 2004, with a BFA 
in Film & Animation. He has worked on top TV shows including The Vam-
pire Diaries and Z Nation, where he honed his craft and editing eye. His 
dedication and hard work paid off when he received an Emmy nomina-
tion. 
 
Stephen (Stevie) was nominated for an Emmy for "Outstanding Picture Editing For Variety Pro- 
gramming - 2016" for Key & Peele on Comedy Central. 
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Executive Producer/Director 

 

EDWARD KING III  
 
 
Producer/Director—A native of Chicago, IL, Mr. King has nine years of pro-
ducing experience, which started with producing plays in Hollywood, Cali-
fornia. Between 2014 and 2017, he released four international award-
winning short films, 30 Days to Say Goodbye (Eric Roberts), Caged (Rick 

Ravanello, Karimah Westbrook, Karen Malina White), Riddle Me This (Don Harvey), and The 
Watchers under his production company, Silver Shadow Pictures (SSP). Prior to starting SSP, he 
held the positions of Direct Marketing Manager for McDougal Littel, A Houghton Mifflin Compa-
ny and Director of Marketing for the Santa Barbara-based ABC-CLIO. While with ABC -CLIO, he 
directed all aspects of the division including the design and implementation of the annual mar-
keting plan. He planned and administered the division’s Marketing Operations budget. Over the 
course of his 10 year corporate career, he was responsible for the launch and development of 
departments and divisions within organizations, generating eight digit revenues and winning 
awards such as the "TEMPO" given by the CDMA (Chicago Direct Marketing Association). His ex-
tensive career in marketing and sales positions him well to guide this feature The 8th Year to a 
successful theat- rical release. Film award highlights below. 

San Diego Black Film Festival 

2017  
Winner 
Grand Jury Award  
Best GLBT Short 
Caged  
 
 
Canada Shorts Film Festival 

2017  
Winner 
Award of Distinction  
Best Short Film 
The Watchers  
 
 
Independent Filmmakers Showcase 
IFS Film Festival, US 

2016  
Winner 
IFS Award  
Best Sci Fi Short Film 
The Watchers  
 
 

International Filmmaker Festival of World 
Cinema, London 

2017  
Nominee 
Festival Award  
Best Director of a Short Film 
The Watchers  
 

Idyllwild International Festival of Cinema 

2017  
Winner 
IIFC Award  
Excellence in Filmmaking 
30 Days to Say Goodbye   
The Watchers  
Caged 

2017 
Winner 
Producer's Choice Award 
The Watchers  
 
 

Marina del Rey Film Festival 
2016  
Winner 
Jury Award  
Best Dramatic Short 
30 Days to Say Goodbye  
 
Nevada International Film Festival, US 

2016  
Winner 
Silver Screen Award  
Best Short Film 
30 Days to Say Goodbye  
Best Short Film 
Caged  
 
 
Los Angeles Independent Film Festival 
Awards 

2016  
Winner 
LAIFF July Award  
Best Director Short 
30 Days to Say Goodbye 

https://www.imdb.com/event/ev0001566/2017?ref_=nmawd_awd_13
https://www.imdb.com/title/tt6002956?ref_=nmawd_awd_13
https://www.imdb.com/event/ev0004210/2017?ref_=nmawd_awd_4
https://www.imdb.com/title/tt5273816?ref_=nmawd_awd_4
https://www.imdb.com/event/ev0001897/2016?ref_=nmawd_awd_8
https://www.imdb.com/title/tt5273816?ref_=nmawd_awd_8
https://www.imdb.com/event/ev0002966/2017?ref_=nmawd_awd_9
https://www.imdb.com/title/tt5273816?ref_=nmawd_awd_9
https://www.imdb.com/event/ev0002052/2017?ref_=nmawd_awd_6
https://www.imdb.com/title/tt5662914?ref_=nmawd_awd_6
https://www.imdb.com/title/tt5273816?ref_=nmawd_awd_6
https://www.imdb.com/title/tt6002956?ref_=nmawd_awd_6
https://www.imdb.com/title/tt5273816?ref_=nmawd_awd_6
https://www.imdb.com/event/ev0003047/2016?ref_=nmawd_awd_11
https://www.imdb.com/title/tt5662914?ref_=nmawd_awd_11
https://www.imdb.com/event/ev0001811/2016?ref_=nmawd_awd_12
https://www.imdb.com/title/tt5662914?ref_=nmawd_awd_12
https://www.imdb.com/title/tt6002956?ref_=nmawd_awd_12
https://www.imdb.com/event/ev0003318/2016?ref_=nmawd_awd_10
https://www.imdb.com/title/tt5662914?ref_=nmawd_awd_10
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Director’s Statement 

When Cheyenne Buchanan first approached me about writing this story, the Me Too Movement was in 

full swing. I figured two guys writing about female sexual abuse couldn’t be more poorly timed. Howev-

er, the more I thought about it, the more I warmed to the idea. It was high time to put male ego and 

privilege on the shelf, and step into the shoes of our female counterparts. From our collective imagina-

tions, we spun a dark and gruesome tale of predator and prey. We knew that if this story was to have 

the desired effect of revealing man’s most carnal nature, the story could must be told the eyes of Fran-

cesca, the story’s heroine. She needs to be both vulnerable and strong.  Our story must be gripping, au-

thentic and honest. 

Following the first draft, I knew I had to direct this film. Through my mind’s eye, I saw the world through 

a mix of wide lens and long lens, with Francesca sprinting down long corridors, turning sharply just to 

disappear down another lonely, foreboding dead-end of unending hallways. I feel strongly that the tone 

needs to be specific, yet not pandering, in order to resonate with female viewers. At its core, The 8th 

Year is a story about a young woman who believes that justice is not bound to a verdict or the bang of a 

judge’s gavel, but rather to a direct and equal punishment befitting the crime. This notion often lost on 

modern society, and vilified by those who perceive themselves to be the orators of the moral high 

ground. 

This story is not light or whimsical. It is raw and dark. Muted days and black nights will permeate each 

moment of The 8th Year. Through a color palette comprised of midnight blues and velvet blacks, we’ll  

deliver a thrill ride that will keep audiences riveted. Gary Ross said, “You have to listen to the movie 

while you’re making it.”  That is how I find the soul of the film – its life force, which takes it from grip-

ping tale to powerful commentary. Each film is like a new adventure with its own set of challenges, 

hopes and dreams. I am very excited to bring The 8th Year to life. 



Key Cast 

 
 

FRANCESCA 

 

Francesca, late 20s, girl next door, ex-special forces. She lives a 
quiet life, working as an office assistant. Her free time consist of 
hitting the gym, rock climbing and a host of other physical activi-
ties. She is an avid runner, who would have competed profes-
sionally, had she not joined the military.  She’s haunted by a 
traumatic event in her past, and that’s the reason why she lives 
alone, and struggles with relationships. She sees the world as 
black and white, and believes sometimes you have to deliver 
your own justice, to make things right. 

TOMMY RILEY 

 

Tommy Riley, early 30s, tattoos, city worker, hot-headed, a jock 
posing as a pseudo-intellectual. It’s amazing he finished college. 
Tommy’s charm always lands him a lady, but because he doesn’t 
like to share his time and space, they never stick around. Usual-
ly, they split after the sixth or seventh fight, realizing he is not 
going to give them any closet space. At a college party, Tommy, 
Jay, Xavier and Johnny forged their bond and have been linked 
ever since. 

JAY GRIFFIN 

 

Jay Griffin, 30s, scruffy-sexy, brainy and clever, a paramedic. 
He’s always looking for the angle - what makes someone tick 
and how can he win the game. He’s not verbose, but when he 
speaks, the guys listen. He’s a natural born leader. Jay could 
make some woman very happy if not for his huge character 
flaw: he’s a misogynistic dick. Needless to say, he lives for this 
yearly ritual. 
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Key Cast 

 
 

 

XAVIER SANDOVAL 

 

Xavier Sandoval, 30s, highly intelligent, charismatic, fancies him-
self witty, a locksmith. He loves science and numbers. Xavier 
often tries to use his wit with the guys, but usually it just comes 
off as corny. The guys always have a good laugh at his expense. 

HEATH DANIELS 

 

Heath Daniels, 20s, wannabe edgy and cool, works at a retail 
store. He spends a lot of time trying to mask his docile nature 
with a ghetto hood persona. He is a good guy, for the most part. 
He loves to have sex, and met Xavier at a SAA meeting. Heath 
can’t wait for his chance to take part in the ritual. 

JOHNNY GILLS 

 

Johnny Gills, early 30s, sexy, rich, arrogant, president of his 
dad’s company. He’s not an easy guy to get to know. When peo- 
ple first meet him, they don’t get him, given his sarcastic sense 
of humor. Only two people love him exactly how he is...his wife 
and Tommy. Johnny has a love/hate relationship with the other 
guys.  He appreciates they like him for who he is, but wishes his 
money impressed them, as it does so many others. 



Locations 
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Film Comparisons 

US and International Box Office    

 

 

 

 

 

 

 

 

Source: IMDB, Box Office Mojo and the Numbers 

2011 
You’re Next 
Thriller 
Gross: $26,895,481 WW 
Budget:$1,000,000 

2011 
The Girl with the Dragon 
Tattoo 
Thriller 
Gross: $232,617,430 WW 
Budget: $90,000,000 

2020 
The Hunt 
Thriller 
Gross: $15,693,358 WW 
Budget: $14,000,000 

2010 
I Spit on Your Grave 
Thriller 
Gross: $1,278,650 WW 
Budget:$2,000,000 

2017 
Revenge 
Thriller 
Gross: $938,055 WW 
Budget:N/A 

2005 
Hard Candy 
Thriller 
Gross: $7,022,209 WW 
Budget:$950,,000 
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Budget & Financing Structure 

 

 

 

 

 

 

 

 

 

 
 

 
 

 

 

 

 

  

  

  



Confidential  
11 

Investment Details 

 
  The Deal 

A California LLC. will be established with the State of California Secretary of State 
Department, the name – 8th Year, LLC – will be submitted. This company is estab-
lished for the exclusive purpose of producing a motion picture and motion-
picture soundtrack.  
The Company looks to raise $1,453,000. 

 

The Company is offering investors: 

✓  20 Class A membership units  

✓ $72,650  (principal investment) per unit, for a total of $1,453,000 

✓ Fractional units in the increments of 1/2 are available 

Funds held in secure escrow interest-accruing account* 

 

The Company will return to investors: 

✓ Full investment recoup on a dollar-for-dollar, first-in, first-out basis  

✓ A proportional share of 20% of the Company’s gross revenue (“ROI Payout”)  

✓ A proportional share of 50% of the Company’s profits (“Profit-Sharing Pay-
out”)  

✓ Total ROI to equal recoup of investment plus a minimum of 120% of initial 
investment  

 

 

*All funds are held in escrow until the minimum budget of $1,395,000. At which 
point, investors will be contacted to confirm their interest. If investors elect to 
recall their interest, their monies will be returned along with interest accrued. If 
investors elect to  stay their interest, then the investor will be  apart of the pro-
ject for the duration. 
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Investment Details 

The Deal 

Additional Investment Details: 
 

a. The close date of offering is July 1, 2021 unless extended to July 15, 2021. 
b. The payment terms for each unit are (1) Wire Transfer or (2) Certified Bank Draft 

drawn on a United States financial institution.  Payment must be received within 
ten (10) business days of an investor’s expressed interest and implied intent to 
engage in the offering. 

c. Investor recoupment is defined as returns (original capital contribution and profits) 
paid to investors or investor group that totals One Hundred percent (100%) of 
the realized production and marketing budget excluding costs funded by other 
third parties and distributors.  Unused portions (“Excess Returns”) of the original 
investment monies raised ($1,453,000) will be returned to all investors along 
with interest and not subject to calculation to our consideration in recoupment. 

d. Disbursement of net receipts shall be made on the following dates each calendar 
year: June 15th, and December 15th. 

e. Participations from the Company’s gross receipts will adhere to Union and Guild 
agreements.  Additional participations may be offered to executive producers 
who arrange significant portions of financing. 

 

The practicality of the investment can be best evaluated by understanding the cost of an Inde-
pendent film versus a Studio film.  Independent films range in cost from $5,000- $5 million. The 
average cost of today’s studio film is  $40 million.  The low cost to investment increases the 
amount of profit returned to investors. A greater cost to investment decreases the amount of 
profit returned to investors.  Independent films can be made at a lesser cost because they 
don’t carry the same type of overhead that is associated with a studio film. The Independent 
film is not paying for the studio lot, executives and/or office space. Independent films focus 
their resources on achieving a product with high production value that will help to guarantee 
distribution which results in profits that are returned to the investor. 
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Pre-Production & Production Timeline 

 The following timeline illustrates an ideal production scenario for producers over the course 
of the next year. However, it is highly likely the calendar will change over the course of pro-
duction. The scheduling of actors and other key crew members could greatly affect the final 
timeline. Reasonable changes in the schedule should not affect the budget but will impact 
the final release date of the film. We will plan a release around a major festival in hopes to 
premiere the film. 

 
 

 
 

 
 
 

 
 

 
 

 
 

 
 
JUNE / JULY 2021 | PRE-PRODUCTION  (JULY  
6—JULY 30) 

 
 

 
 
 

 

 
 

 
 

AUGUST / SEPTEMBER 2020 | POST-
PRODUCTION 

 
 

 
 

 
 

 
OCTOBER 2021 | POST-PRODUCTION 
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Distribution Tactics 

1. LIMITED SNEAK PREVIEWS: Sneak previews should be used sparingly and to enhance the film. 
 
2. SCREEN IT BEFORE A CROWD: A positive live audience reaction influences the distributor’s 
perception of the quality of the film and their likelihood to acquire it. 
 
3. MAKE THE BUYERS COMPETE AGAINST EACH OTHER: The film will be screened at the same 
time for all distributors, in an effort to create a bidding war. 
 
4. STRATEGIC FESTIVAL PREMIERE: The Company has carefully planned its festival strategy to 
include the major festivals first, followed by second tier festivals. 
 
5. SOCIAL MEDIA: The Company will employ proven marketing strategies and use social net- 
working websites such as Facebook, Twitter, Pinterest, Instagram, blogs and music to spread 
news and buzz about our film. We will also seek marketing arrangements with leading retailers 
and service providers who want to incorporate BRING IT ON HOME into their product and brand 
images. 
 
6. TIMING: Distributors that acquire films for foreign distribution plan their activities around a 
market calendar. The major film markets are 1) AFM in early November in Santa Monica, 2) 
Cannes in May in Cannes, France, and 3) MIFED in late October in Milan, Italy. In addition there 
are a number of important television markets including NATPE in the U.S., and MIP and MIP- 
COM in France. The best time to approach distributors is 60-90 days before a market. Negotia-
tions can take a month or more to negotiate the deal. 
 
Distributors license the film to both domestic and foreign exhibitors, for a percentage of the box 
office gross. The best possible initial release for a feature film produced domestically is release 
in theaters because it creates public awareness for the film. Not all films earn the prestige that a 
theatrical release will garner. However, a theatrical release drives the price upward for the rest 
of the media releases, such as DVD, pay TV, etc. 
 
It is in the Company’s and the investors’ best interest for the Company to seek a distribution ad- 
vance against revenues, or to seek a negative pick-up, from a distribution Company. An advance 
against revenues means that in exchange for the rights to the Project, the distributor would pay 
the Company a sum of money upfront. Portions of this advance can then be used to recoup 
those amounts expended in the production process. While many distributors do not pay advanc-
es on features, the Company plans to utilize this strategy when negotiating with distributors. 
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Distribution Targets 

The Company has developed a list of targets within each revenue stream to achieve distribution 
agreements.  The Company plans to use sequential distribution to maximize producer income by 
making their product available in different markets in succession. 
 

Theatrical Release 
 
Phase 1 = Film Festivals (Sundance, Cannes, AFI, Slamdance, Los Angeles, New York, Chicago, 
Berlin, Austin, Vancouver) 
Phase 2 = Limited Release —Theaters (AMC, Universal, Loews, Edwards, Mann, etc.) = 200 
Screens in Chicago, New York, Miami, Los Angeles and Dallas 
The Company has selected the following distributors with which negotiate theatrical: Universal 
Studios, Lionsgate, A24 and Filmdistrict. 
 
 

Streaming Pay TV  
 
iNDemand HBO  
Direct TV Showtime  
HBO Max Cinemax  
On Demand (Hotel, Airplane) Starz  
Netflix IFC  
Amazon TMC 
Hulu  
 
 

Video/Blu-Ray  
  
Rental  Outlets  Retail Outlets 
 
iTunes Costco 
Redbox Best Buy 
Amazon Target 
 Walmart 
 iTunes 
  



Risk Factors 

The information contained in, or appended to, this Business Plan  is based on information pro-
vided solely by the Company and its Managers, and is solely for use by prospective investors in 
connection with their consideration of a purchase of Units (or fractions thereof) to be issued by 
the Company. No representation or warranty, expressed or implied, is made as to the accuracy 
or completion of the information contained herein, and nothing contained in this Business Plan  
is, or shall be relied on, as a promise or representation as to future events or any facts occurring 
after the date of this Business Plan.  
 
THE SECURITIES OFFERED HEREBY INVOLVE A HIGH DEGREE OF RISK AND THEIR PURCHASE 
SHOULD BE CONSIDERED ONLY BY PERSONS WHO CAN AFFORD TO SUSTAIN A TOTAL LOSS OF 
THEIR INVESTMENT.  THERE CAN BE NO ASSURANCE THAT THE BUSINESS PLAN DESCRIBED 
HEREIN WILL BE COMMERCIALLY VIABLE. IN ADDITION, ACTUAL RESULTS OF OPERATIONS 
MAY REQUIRE SIGNIFICANT MODIFICATIONS OF ALL OR PART OF SUCH PLAN. PROSPECTIVE 
PURCHASERS SHOULD CAREFULLY CONSIDER, AMONG OTHER FACTORS, THE FOLLOWING:  
 
A. Need for Additional Financing. There can be no assurance that actual costs will not exceed 
the Company’s proposed budget, as set forth below in the Company’s budget cover sheet . The 
Company will monitor funding alternatives, including private and public equity and debt mar-
kets, convertible debt, strategic alliances and joint Companys to determine the best alternatives 
to meet its capital requirements. Additional funds may not be available at all, and if available, 
may not be available on terms acceptable to the Company when the Company needs such 
funds. The lack of additional funds when needed would have a material adverse effect on the 
Company.  
 
B. Speculative Nature of the Motion-Picture Business. The business of the production of motion 
pictures (the “Business”), and motion-picture soundtracks are highly speculative and have his-
torically involved substantial risks beyond the control of its producers. Accordingly, there can be 
no assurance that the Managers will be able to raise funds sufficient to produce the Picture and/
or Soundtrack so as to enable the Buyers to recoup all or any portion of their investment (i.e., 
capital contributions) or to earn a profit therefrom.  
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Risk Factors 

C. Risk in the Production of the Properties. Even if the Company is successful in its fund-raising 
efforts, the Company is subject to substantial risks regarding the production and distribution of its 
Properties. Recruiting qualified individuals who are available, willing to travel to desired location(s), 
where principal photography will take place, and willing to work within the restrictions of the Man-
agers’ production plan may be difficult, and the Company may not be able to recruit the most well-
qualified individuals. Production of feature films is inherently risky for many reasons, including but 
not limited to the number of personnel required to produce a film; their ability to work together; 
the long hours and restrictive deadlines; the daily costs to rent equipment and pay personnel; the 
availability of equipment or replacement equipment; the possibility of delays because of weather, 
injury or equipment failure; the cost of  insurance and the possibility of an insurance claim being 
rejected; the availability of insurance for filming in various countries; the risk of theft, loss and dam-
age to equipment or locations; the risk of injury to crew or cast; the risk of the death of key person-
nel; the geological risks of earthquakes and the local terrain; the geographical risk of warfare, 
crime, trafficking, kidnapping, or extortion; acquiring permits from local governments; and other 
risks inherent in multiple people having to work together for long hours over extended periods of 
time in foreign countries with complicated and complex machinery with a goal of an intended, pre-
cise outcome.  
 
D. Risk in the Distribution of the Properties. Even if the Company is successful in its fundraising 
efforts, the Company is subject to substantial risks. There is no guarantee that the Managers will be 
successful in making the arrangements necessary to provide for the wide distribution of any of the 
Properties. The gross revenues derived from the Properties are dependent upon securing distribu-
tion of the Properties and a paying-for-attendance/purchasing audience. Accordingly, without the 
foregoing the Company will derive few, if any, revenues. The Managers are unable to predict the 
timing or amount of receipts, if any, to be derived by the Company from distribution of any of the 
Properties.  
 
 
 
 
 
FOR COMPLETE LIST OF THE RISKS, SEE PAGES 5-9 OF THE INVESTMENT PROSPECTUS. 
 



“They thought they were chasing her, 
until she started hunting them.” 

https://the8thyearmovie.com/ 


