
Investment Guide
The Lifestyle Brand That Makes A Difference 



Welcome

Hydro Brand was formed with a vision to enhance the world one day and one person at a time. We formed this alliance of our 
brands with the idea of our company being able to provide the best products and services as well as creating an opportunity 
for others through simply sharing their experience. Our founders consist of various walks of life from former professional athletes, 
college athlete, business owner as well as a fitness competitor who decided that they can align themselves with the idea of 
recognizing every life has a value. 
Hydro Brand is more than just a company that provides products and services. Our company is one that is always thinking 
”outside the box”. Our brand will be a household name and our products will stand alone in every category. We do not believe 
in taking short cuts to get to the top. We view our potential investors as family and we also understand the vale of an 
“investment”.

Hydro Brand is focused on providing you a unique opportunity to be an investor into a “pre-public offering”.

We plan to acquire a public company and be in the position to start trading on the OTC market with goals to get to NASDAQ. 
We plan to acquire a company in the next 45 to 60 days. Once this is achieved we be acquiring other brands to enhance our 
portfolio



From The Desk Of The CEO
Hello,

On behalf of Hydro Brand, I want to thank you for taking the time to read our
investment guide and possibly become a part of the “HYDRO FAMILY”. I am excited
to have the opportunity to lead this company to a level that can only be done
through “TEAM WORK”. An important member of our team is “YOU”.

As I reflect and study the growth of companies such as Amazon, Uber, Airbnb,
Beyond Meat and other brands, I realized that we have the same 24 hours in a day
as those companies as well as the same opportunity to achieve great success.
As you read through our guide, you will see and understand why I am excited
about what we have to offer.
In closing, as the CEO of this company, you can know and understand that I am
focused on ONE THING and that is seeing each and every investor smile as they
know and understand they are a part of a family. We have an ”open door policy”
and encourage each investor and consumer to be transparent because we will do
the same

Thank You,

Tony Farmer, CEO



Our Founders

Tony Farmer
CEO

Chyanne Jacomini
COO



Our Team



Our Team

Brand Manager VP of Sales VP of Public Relations



Executive 
Summary

Hydro Brand is a minority owned company located in Los 
Angeles, California that distributes products in the United States. 
With the recent acquisitions of Chyanne Eve LLC , Highworks LLC 
as well as the launch of Hydro H20 and Hydro Health positions 
the brand to be a global leader. Hydro Brand Marketing is the 
direct sales division of the company which will allow 
independent representatives to build the business as well.

Some of their marquee products include Hydro H2O 10.5 pH, 
Hydro Drip Kids 7.5 pH kids water, Hydro Fit electrolytes water, 
pre natal water called “Mommy”, Hydro Teas, LeFace women 
and men’s skin care, Hydro Health and Wellness products as 
well as streaming media devices and services.

Hydro delivers products and services that people utilize on an 
every day basis. Hydro Brand is focused on the water and 
beverage product line to be distributed through major retailers 
as well as a local presence. Our  product expansion will include 
CBD products for both humans and pets. The CBD market is one 
of the fastest growing industries in America.



Executive 
Summary

Hydro Brand is at the Pre-IPO aspect of their 
capital raise. Our minimum offering is $1000 with 
a share price of $2.00 per share. Hydro products 
are sold online as well as our affiliates and 
distributors which gives us an edge in the market. 

We are committed to improving people’s lives 
through manifesting their hydration, health and 
wellness. In addition, helping them heal naturally 
is also an area of focus. We want to be able to 
utilize our own transportation division to deliver 
our products. With our streaming media division 
we will be able to market on our own platform as 
well as social media marketing. We pride 
ourselves on changing the way society lives by 
creating our own niche



Executive 
Summary

Funding from the founders as well as 
investor generated cash flow will enable 
the company to accelerate into a market 
share and our business plan. Sales 
projections over the next TWO years with 
all of the acquired companies will result in 
approximately $11 million plus per year 
through all of our distribution channels.
Hydro Brand plans to lease out a 40,000 
square foot office and warehouse space 
in Los Angeles County that will allow us to 
distribute and transport our products 
locally and regionally. Our goal is to have 
distribution nationwide through a national 
distributor.



Company 
Summary

Hydro Brand is a lifestyle brand with a celebrity presence 
that has built excitement in a short time by having important 
people be a part of the business and movement. Hydro 
H2O, Hydro Health, Hydro Teas, Highworks Logistics, Hydro 
Entertainment Network, LeFace Skin Care as well as our non 
profit Hydro Care is positioned to be a global brand. 

Our “Mommy” water will be one of the hottest beverages on 
the market because it has the ability to reach so many 
places such as hospitals, pharmacies, retail locations, health 
clubs, spas and many more distribution channels.

Our primary goal is to establish and strengthen our brand as 
well as scale to a global brand. As Hydro Brand prospers and 
grows, the market will be able to grow our expansion 
globally. We want to make sure all of our products are 
affordable and our company listens to the community.



Distribution



Products



Hydro Health



Alkaline and Electrolyte Water



Mommy Water



Hydro Health for PETS



CBD Products



Le’Face Women’s Skin Care



Le’Face Men’s Skin Care



Hydro Teas



Streaming Products



Services Offered



National Marketing Presence



Company 
Branding



Marketing Strategies

Launch Distribution
Local and National Brand Presence
Media Presence
Product Expansion and Introduction
Social Media Marketing
Media Marketing
Customer Retention
Direct Sales Marketing
Local and National Events
Trade Shows
Brand Awareness



Market 
Analysis



Market 
Analysis



Marketing Analysis

Market Analysis:
1. Know the size of our immediate market, the growth of the market, identify our 

customer as well as their spending habits. Understand the lifestyle and behaviors 
of our target market

2. Capitalize on our direct sales distribution channel

Competitor Analysis:
1. Understand and analyze our direct and indirect competition in comparison to the 

Hydro Brand on every level including marketing, distribution, sales channels and 
growth rate.

2. Identify trends and changes with our competitors as well as industry changes

Company Analysis:
1. Hydro Brand business objective overall is to achieve its goals and evaluate our 

strengths and weaknesses
2. Continue to excel in a competitive market while expanding our market presence



Customer Knowledge

Hydro Brand’s objective is identifying and 
understanding our target customers by 
gathering information through research as well 
as market testing. 

1. Categorize : Put our existing and targeted 
customers into various groups according to 
needs, wants and desires. The area s of 
focus are customer retention, cost 
effectiveness, and great customer service

2. Timing and Positioning: We have to focus 
on our positioning and timing of how we 
establish and keep improving our customer 
relationships. Having various offerings and 
promotions as well as market presence is 
key. We are poised to focus on our vendor 
trends and needs



Product Knowledge 

Our goal is to identify our customers needs and wants with our products and services. These 
will vary depending on the time and place. Hydro Brand will work closely with vendors to 
make sure the products fit their business model.

We will also create awareness through blogging, social media and other marketing 
campaigns. We will continue to expand our product portfolio according to sales and trends. 
We will form a supply and demand chain for the marketplace



Sales and Support

Our sales and support staff we be well trained and focused on the 
customers as well as the vendors. We will be fully staffed for inside and 
outside sales teams. Our support staff will focus on all the divisions of the 
company to make sure the needs of our distribution channels are fulfilled

Continuous meetings on site and virtual will allow us an edge in the 
market because we manufacture our own streaming device which gives 
us an advantage for immediate response time which is key



Communication

Hydro Brand is focused on open communication to our vendors and 
customers to create a feel for the market. The benefits of this is 
creating a clear understanding of the market capability as well as 
stability.

Utilizing various forms of communication such as website contact 
forms, POS system, Amazon, as well as other in house and outsource 
models will ensure that the customers and vendors are given the best 
support system through our communication channels



Use of Proceeds

Amount Item Percentage

$5,000,000 Working 
Capital/Operational 
Expenses

50%

$5,000,000 Inventory 25%

$10,000,000 Sales, Marketing, Salaries, 
Acquisitions

25%

$20,000,000 Total 100%



Funding 
Instructions

Investments are done via wire transfer only

Wire Instructions:
SWIFT: CitiUS33
Acct: Morgan Stanley
Beneficiary Account: 40611172

Account Holder To Further Credit:
Hydro Brand Inc
Acct: 089022735


